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The Logo

“A brand is not what you say itis. It's what they say itis.” — MARTY NEUMEIER, THE BRAND GAP

The purpose of this manual is to provide a guide for the internal and external use of the Union Presbyterian Seminary logo and visual

identity in all writing, publications, branded items, and other representations of the seminary.

A graphic identity system:

Symbolizes the brand positioning

A brand is defined by the feelings individuals have about an organization like Union Presbyterian Seminary. These feelings can be emotional and
intuitive, and while organizations cannot control these feelings, they can influence them by effectively communicating the qualities that make

their organization special and different from others. The graphic identity system, which includes the logo, visually reinforces the core values, vision,
and promises of the Seminary’s brand.

Reinforces our name
The symbol and name together create a signature that helps deliver brand meaning to the name of Union Presbyterian Seminary.

Represents a whole greater than the sum of its parts

Without consistent guidelines for display of the Seminary’s brand identity, divergent messages and impressions may be presented to our
constituencies. Consistency in application of our distinctive identity can enforce a powerful brand message.

For further guidance on the use and dissemination of our logo, please contact:

Director of Strategic Storytelling Digital Strategic Engagement Manager
Cory Schutter Anna Colangelo
cory.schutter@upsem.edu anna.colangelo@upsem.edu

(804) 278-4279 (804) 278-4373
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Overview

To harness its power as an educational institution, Union must present itself as having a unified cause,

with shared values and a common voice.

The brand elements listed below are the visual tools in this endeavor.
Page 3: Glossary
Understanding the terminology in this guide.

Page 4: Our Name
How to correctly refer to our institution.

Pages 5: The Logo
How to correctly use our brandmark.

Page 15: The Color Palette
A new color palette that is focused, yet flexible.

Page 16: Typefaces

Typefaces for print and web design, along with alternatives to use with Microsoft Office products.

Page 17: Stationery
Templates for letterhead, envelope and business card.

Page 19: The Brand Tone
An introduction to design guidelines for a look that is bold, clean, engaging, and inclusive.
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Glossary

Below are some of the terms you will find in this brand guide.

Bitmap image is an image made up of a grid of tiny squares. Each
individual square is a pixel that contains color information. The amount
of pixels is its file size and is related to its “dpi.” Jpeg, tiff, psd, png file
formats are all examples of bitmap images. Bitmap images have a set
resolution and cannot be enlarged without becoming “pixelated,” thus
corrupting the file quality.

Brand tone refers to the personality and emotion infused into an
organization’s communications. It encompasses everything from the visual
elements of graphics, color, and typefaces, to the words and language you
use. It conveys the personality and image your brand aims to invoke.

Color Palette refers to a standard set of colors you use to represent your
organization in its logo and design. It assists in making your marketing
visually more consistent — thus more recognizable to your audience.

Color Space refers to a file’s range of colors. Color spaces include CMYK
(for printing), Grayscale, RGB (for web), and also Duotones, Indexed
Color, Lab Color.

CMYK stands for Cyan, Magenta, Yellow and Black which combine to
create a multitude of colors. It is the color space most frequently used for
printing. Unfortunately, color tone can vary from printer to printer and job
to job using CMYK —or “4-color process.” All printing is CMYK (or PMS).

DPI stands for “dots per inch” for a bitmap image. Each “dot” is a pixel.
300 dpi is needed for printing and 72 dpi is used for web. A 300 DPI
image measuring 1200 x 1800 pixels will print at 4 in x 6 in. 70 find DPI
on a PC, right-click the image, click “Properties,” click the “Details” tab and
Jind the DPI underneath the “Image” header. On Mac, click Command + I.

File format refers to the extension on the file name like “.ai, .pdf, .jpeg,
.doc,” etc.

Font or Typeface refers is a set of characters of the same design.
Although typeface and font now are used interchangeable, technically
a font is a specific size and style of a typeface. Garamond is a typeface,
Garamond 10pt bold is a font.

Graphic Identity System refers to the visual devices that an organization
uses to communicate its brand, such as images, color, typefaces, and logo.

Grayscale is the color space where all art is a shade of black or white. It
is used for one-color printing.

PMS stands for “Pantone Matching System” and is a standardized system
of colors for printing. Every Pantone shade is numbered, making it much
easier for people to reference and identify exact shades of color. Pantones
are usually spot colors but can be CMYK as well. PMS is used in print only.

RGB stands for Red, Green, and Blue and is a color space that is used for
on-screen purposes. RGB is an additive color, meaning that when mixing
colors, we start with black and end up with white as more color is added.
RGB is used for web and also Microsoft Office products like Word and
Powerpoint.

Spot color is a specially mixed ink. Since CMYK colors can vary from
printer to printer and job to job, spot colors are used for print collateral
like letterhead and business cards, when it is imperitive to match the
brand colors. Spot colors can only be used by conventional printing
presses (as opposed to digital printers).

Vector Image is a file format composed of paths connected by points
and its graphics content never loses its quality if enlarged. Examples of
vector images are .ai, .svg and .eps file formats.
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Our Name

Our name represents more than 200 years of equipping Christian leaders for the building
of the body of Christ.

Reinforcing who we are and our history

When Union Presbyterian Seminary officially adopted its new name in July 2010, it was the culmination of the history of Union Theological Seminary and
the Presbyterian School of Christian Education and the forward movement of the seminary to serve the church of the 21st century and beyond. As we
continue to grow the scope of our institution in preparing well-learned leaders for the church, it is important for our name to be presented appropriately
in order to build on the rich academic traditions and history of our institution and send a consistent message about who we are.

Full Name
Union Presbyterian Seminary

Abbreviated Use / Initials
UPSem (Please do not use “UPS” as our initials.)

Tagline
For the Church in the World

While our name represents who we are, our tagline embodies what we do. It is a memorable phrase that is a concise way of proclaiming our mission to
the world. It summarizes the core promise of Union Presbyterian and should be used whenever appropriate with our name and logo.
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The Logo

Primary Logo

The visual representation of the Union Presbyterian
Seminary brand is equally as important as the use
of our name.

The primary logo is the two-color, horizontal logo with the
tagline, “For the Church in the World.” It should be the first
choice when the logo is used in order to promote visual
comsistency, which in turn, creates a stronger visual identity/
brand. Use of a alternative primary logo (next page) or a
secondary logo (page 7) may be appropriate in limited cases
of design or space restrictions.

The style for our wordmark has been selected as a
representation of the heritage, academics, leadership,
vision, and strength of the Seminary.

Flame Name

UNION

(logomark) (logotype)
PRESBYTERIAN

LlJ SEMINARY

tagline For the Church in the World
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The Logo

Primary Logo alternatives

Using the correct logo version promotes identity/brand
consistency.

Alternatives of the primary logo retain the same elements of Vertical with tagline
the U with the flame and the name of the Seminary. Both U N I O N
horizontal and vertical configurations have a version without

PRESBYTERIAN
the tagline. S ESM INARY

For the Church in the World

Vertical with tagline

UNION

PRESBYTERIAN
SEMINARY

Horizontal with no tagline U N | O N

PRESBYTERIAN
SEMINARY
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The Logo

Secondary Logos

Using the correct logo version promotes identity/brand
consistency.

Secondary logos are used sparingly. Do not add any e
e bu
other elements such as department or center name to a °

secondary logo.

The Bug

The Bug is used as shorthand for the logo. Either a primary or
secondary logo, which contains the full name of the Seminary,
needs to be included somewhere in the communication
if used for an external audience. For instance, a banner on
campus would not need the full logo, whereas a brochure or
flyer would.

The Circle %
The Circle is primarily used when the space allowed is square 9
and using a horizontal or vertical logo would leave too much The Circle z
empty white space. However, be aware that the Seminary’s )
name is harder to read on this logo version.
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The Logo

Affiliated Identities

Affiliated identities include departments, offices,
buildings, programs, etc.

Some units within the Seminary wishing to build a distinct
recognizable identity may establish “sub identities” to
heighten the brand recognition of their programs. These
sub identities still incorporate the primary identity of
Union Presbyterian Seminary. This practice that allows

the growing strength of the program to benefit from the
Seminary’s brand. Sub identities must be requested from
Communications office.

Please follow the general guidelines for the Seminary’s logo

(page 10).

UNION | Presbyterians Supporting

PRESBYTERIAN Christian Education
SEMINARY

Affiliated logo

UNION | Leadership Institute

PRESBYTERIAN
SEMINARY

Affiliated logo

Union Presbyterian Seminary Brand Identity Standards and Style Guide

The Logo / 8



The Logo

The Corporate Seal

Special Usage

The use of the seal of the Corporation of Union Presbyterian
Seminary is reserved for legal authentication of diplomas
and other presidential or Corporation-affiliated documents
and certificates. The only occasion on which it is used
decoratively is on the cover of Commencement programs

to carry the theme of the diploma.

Any use of the Corporation seal must be approved
by the Office of the Registrar.

About the Seal
The seal contains the name of the Seminary, the date of its
incorporation, 1812, a bible verse and Christian symbols.

The top symbol is the Chi Rho (/'kal 'rou/; also known as
chrismon). It is one of the earliest forms of christogram,
signifying Christ and formed by superimposing the first two
(capital) letters—chi and rho (XP)—of the Greek word
XPIXTOZX (Christos) in such a way that the vertical stroke
of the rho intersects the center of the chi.

The symbol below is Lamp, signifying knowledge
The verse is parts of verse 6 and 7 of Deuteronomy, chapter

6, and may be translated as “These words shall be upon your
heart. And you shall teach them diligently ...

Corporate Seal
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Approved color variations (black or white)

PNT 4q
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The Logo

Logo Specifications

Use the correct size, clearance, and version of the seminary
logo or brandmark.

Using the correct logo file type is important to ensure the clarity,
sharpness and consistency of the UPSem logo. To confirm you
are using the correct file type for your project, please review the
following file type chart.

Resolution

To print correctly, high-resolution graphics must be at least 300
dpi (dots per inch) at the actual size at which they will appear.
On-screen resolution for Web, email, and presentations is much
lower, and the logo should be at least 72 dpi at the actual size it
will appear on screen.

Availability
The Seminary’s logo collection is available to download from the
UPSem intranet

Program Preferred Logo File Types
Adobe Tllustrator, InDesign

or Photoshop .eps (vector)

PowerPoint, Word, Excel

or Publisher jpeg or .png

Web including Social Media jpeg or .png

Minimum Size

Do not use any version of the logo smaller than its
minimum height:

Horizontal with tagline: .75”

Horizontal without tagline: .5”

Vertical with tagline: 1.5”

Vertical without tagline: 1.25”

Seal: .75"

Bug: .25”

Minimum Clearance
Make sure there is sufficient space around the logo—that it
is not too close to any other graphic elements or type —by

»

allowing for clearance equal to the height of the word “Union

in the logo.

= minimum clearance

.75" = minimum height

PRESBYTERIAN
SEMINARY l

Qr4the.(;hurch.in.the.Wo.r.ldéN
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The Logo

Color Applications

Each logo specified within the Union Presbyterian visual U N IO N
identity has four color variations, allowing for flexibility of PRESBYTERIAN Full color logo
SEMINARY
For the Church in the World

use in different media.

Full color logo
The full-color logo is composed of the color red for the
flame and blue for the U and type. Specific color builds for

the different color spaces (PMS, CMYK, and RGB) may be U N I ON
found on page xx. White (reversed) logo b PRESBYTERIAN
SEMINARY

For the Church in the World

White (or reversed) logo
The white (or reversed) logo is for use on darker colors —
when there is not enough contrast for blue and red version.

The white (or reversed) logo with red flame is used when llJ UNION
White (reversed) logo with red flame

. PRESBYTERIAN
the background color does not provide enough contrast for
the dark blue but enough for the red flame. For the Church in the World

M UNION
Black logo PRESBYTERIAN
SEMINARY

For the Church in the World

SEMINARY

Black logo
The black version for use in print when printing on black
and white printer.

Union Presbyterian Seminary Brand Identity Standards and Style Guide The Logo / 11



The Logo

Proper use of the logo

Maintaining the Integrity of the Brandmark
Do not alter the brandmark in any way! Do not alter the
brandmark in any way! This includes:

» adding visual effects or graphic elements;

» altering the relationship of the logo elements;
» changing the colors;

» changing the proportional scaling;

» using an incorrect file format or scaling up a jpeg or
png, causing pixelation;

» placing over a visually complex graphic or image; not using
sufficient contrast between the logo and background,

» and creating a different logo.

The Union Presbyterian logo should always be presented in
a clear, consistent and effective manner, and should never
be altered in any way. Preserving the integrity of the logo is
important for communicating to both internal and external
communities the Seminary’s rich academic traditions and
history of our institution and send a consistent message
about who we are.

Only use files provided by Seminary Communications
on the UPSem intranet.

For the Church i

SBYTERIAN
SEMINARY

or the Church in the World

SBYTERIAN
SEMINARY

no visual effects

no realignment of elements

5 BYTERIAN
SEMINARY

or the Church in the Worl

no added graphics

SBYTERIAN
SEMINARY

or the Church in the World

TATTERIAR
BERTMARY

s i el i e Ul

no color changes no incorrect resolution

BYTERIAN

e Church in the World

no non-proportional scaling

no insufficient contrast

no complex backgrounds
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The Logo

Center Logo: The Katie Geneva Cannon Center for Womanist Leadership

Because of its recognition beyond the Seminary, the Katie
Geneva Cannon Center for Womanist Leadership Center

THE KATIE GENEVA CANNON
CENTER FOR WOMANIST LEADERSHIP

has a unique identity to reside beside the Seminary’s.
Please contact the Center concerning use of their logo.

The KGCCWL Logo

The new KGCCWL logo represents our trailblazing legacy

and innovating future. The logo includes a head wrap that ,
KGCCWL horizontal logo

samples the original Cannon “legacy” doodle created by

Dr. Katie Geneva Cannon for the inaugural Spring

Conference launch of the Center in April 2018. The head

wrap draws on the sacred tradition of Black women'’s culture

and celebrates the divinely creative genius of Black women’s

expressions. It also includes a Black Woman'’s profile facing

right, which represents the forward-facing future of the

Center. The logo bears witness to our official title for The THE KATIE GENEVA CANNON
CENTER FOR WOMANIST LEADERSHIP

Katie Geneva Cannon Center for Womanist Leadership at
Union Presbyterian Seminary. As we bear witness to our past,
we also embrace what is and what shall be with the mantra

KGCCWL vertical logo KGCCWL circular logo
“The Future is Womanist.”

Lock Up

The Union Presbyterian Seminary logo must appear on any M UNION

i i PRESBYTERIAN THE KATIE GENEVA CANNON
collateral coming from the Katie Genava Cannon Center. The AR CENTER FOR WOMANIST LEADERSHIP

two logos maybe combined as a “lock up” as above. Please For the Church in the World

use a rule line to separate and allow the same clearance
space with each logo (see page 10 for the UPSem clearance

space requirements). KGCCWL and UPSEm logos lockup
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The Logo

Center Logo: The Center for Social Justice and Reconciliation

\
Because of its recognition beyond the Seminary, the Center ";' l ‘V/
for Social Justice and Reconciliation has a unique identity “!I'Ii A o
. . . “ g
to reside beside the Seminary’s. Please contact the Center ‘Y e ‘{A;:O CSJ r
\]
concerning use of their logo. e . . g
5 & .t s Center for Social Justice and Reconciliation
v e
The CSJR Logo |
CSJR’s new logo portrays the work and mission of the
Center—a dove carrying an olive branch, symbolizing CSJR logo (with name on one line)
shalom, a Hebrew concept that involves the wholeness of
justice being done in this world; for without justice, there can y \
- N o
be no peace. ‘:"‘ 78 .';\/ v, " ‘V/
« WSS cal Yo Tsa 2

. . L. R LAV R4 “"\ CSJr .« ” ‘ " A

The image that illustrates holistic peace also conveys the N . A ¥ 4 T A0
« @ Center for Social Justice Ve ‘)\’
notion of reconciliation. The dove is formed by a mosaic of e and Reconciliation J e o
different shapes and colors—representing the diversity of v CSJ r
the people, ideas and experiences the Center works to bring | |
together within the walls of the Seminary and in the world. CSJR logo (with name stacked |
Jesus, represented by the purple (the color of royalty) fish, is CSJR abbreviated logo
always at the heart of the Center’s mission and work.
Lock Up v §\//
The Union Presbyterian Seminary logo must appear on any UNION ) “!'.‘.iw,’ .
collateral coming from the Center for Social Justice and PRESBYTERIAN ‘ J’ ¢ ‘A;‘i CSJ r
.1 . . “« ’
Reconciliation. The two logos maybe combined as a “lock For the Church in the World . :: Center for Social Justice
v

up” as above. Please use a rule line to separate and allow the and Reconciliation

same clearance space with each logo (see page 10 for the \ |

UPSem clearance space requirements). CSJR and UPSEm logos lockup (also available with name on one line)
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The Color Palette

Vibrant, Bold, Joyful, Thoughtful, Liturgical

Primary Palette

The Union color palette offers a range of brightness,
intensity, and hue.

Please use the correct color format:

PMS or “spot” color

This color space is used for printing items like stationery,
business cards, etc., The PMS spot inks are specially blended
to the exact color so color consistency is maintained from job
to job. Only the logo is availible in spot color and the PMS
version is a 2-color print job.

CMYK or four color

This print color space uses a build of four inks to create each
color. Pantone+CMYK are color book colors and represent a
CMYK build. Unlike PMS, actual color may vary from job to
job because of printers may use different manufactured ink
and be calibrated differently.

RGB / Hex

This color space is used for web, social media and some
programs like Microsoft office. The RGB refers to monitor
colors and, like CMYK, color may vary from monitor to
monitor. Hex is a six digit code used to represent RBG builds.

A color palette is available for Adobe Creative Cloud

applications.

Secondary Palette

PMS: Pantone 2955

CMYK: 100c/55m /10y /48k
RGB: 0r/56g/101b

HEX: #003865

Pantone+CMYK: P 113-5
CMYK: 68c/12m/0y/16k
RGB: 42r/152g/199b
HEX: #2a98c7

Pantone + CMYK: P 49-8
CMYK: 0c/99m/91y/22k
RGB: 192r/24g/35b
HEX: #c01823

Pantone + CMYK: P 10-8
CMYK: 0c/27m/100y/ 0k
RGB: 254r/190g/ 16b
HEX: #febe10

Pantone + CMYK: P 13-8
CMYK: 40c/42m/63y/0k
RGB: 164r/144g/111b
HEX: #a4906f

Pantone + CMYK: P 84-8
CMYK: 35¢/100m/0y/24
RGB: 138r/13g/114b
HEX: #8a0d72

PMS: Pantone 032
CMYK: 0c/98m /86y /0k
RGB: 239r/51g/64b
HEX: #ef3340

Pantone +CMYK: P 110-16
CMYK: 100c/35m/0y/36k
RGB: 0r/92g/144b

HEX: #005c90

Pantone + CMYK: P 164-7
CMYK: 20c/0m/87y/ 23k
RGB: 170r/180g/58b
HEX: #aab43a

Pantone +CMYK: P 10-16
CMYK: 0c/27m/100y/ 15k
RGB: 219r/165g/16b
HEX: #dba510

Pantone + CMYK: P 170-11
CMYK: 58c/54m/54y/22k
RGB: 104r/98g/96b

HEX: #686260

Union Presbyterian Seminary Brand Identity Standards and Style Guide
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Typefaces

Bold, Clean, Legible, Classic

Using the appropriate typeface styles will maintain the consistency of our brand look.
The Union graphic identity features two primary typefaces: Avenir Lt Std and ITC Garamond Std. Having both a sans serif and serif typeface to choose from
affords greater flexibility in your design. Please experiment with using not just one face, but combining them. For instance, pair a serif head with sans serif

body copy or a sans serif head with serif body copy.

Print Typefaces

Avenir Lt Std and ITC Garamond Std are the preferred typefaces for print and require purchased licenses. Metropolis and Georgia are acceptable substitutes.

Metropolis is an open source free font and can be downloaded at fontlibrary.org/en/font/metropolis. To install on a PC, right click on the font weight
(like Metropolis Regular) and choose install. On a Mac, double click font and click on “Install Font” button. Georgia should already be installed on all
Microsoft Office products.

Web
Use Avenir Lt Std and Adobe Garamond Pro (ITC Garamond Std does not display well online).

Sans Serif Serif

Avenir Lt Std preferred ITC Garamond Std preferred
Light, Book, Roman, Medium, Heavy, and Black Light, Book, Bold, and Ultra
(and obliques) (and italics)

Metropolis Georgia

Light, Regular, Medium, Bold, and Black Regular and Bold

(and italics) (and italics)

Union Presbyterian Seminary Brand Identity Standards and Style Guide Typefaces /
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Stationery

Letterhead and No.10 Envelope

Letterhead

PRESBYTERIAN 1.875" top margin

b UNION

SEMINARY For the Church in the Worldt

R

Mr. Jim Sample
234 Main Street
Richm(md, VA 23221

Dear Jim,

Ectotat aut quos modipsam fugia consequ ibusdae et aliquiae est, aut am que.
Elendae odis ut facest earum qui am earchil igendia temque moluptatem in
nem remos duciund icipsum es es re molescius estrum am alitior iaestis quuntem§
remos enihilicid mostiur reptate mpereptat estrum di rem. Imolupt atectio vo-
luptae rectaquis si comnitatis eatioreius sae dolore, quis re si dolenec ullignatur,
ad qui culparum et, invelis as doluptaquae volo occum aut mo doluptatur sinci
mnihilit il eium eturepreius.

Sum volenis ipsanda ndicite nihitio quam andit, eicilis eveniet a as num
expligeni alibus, vollam quo consed utatur si tenihicid quatis et aut dolecto :
beatate moditati velicil lestruptatem untione secus, cullatur, quunt reperro evenis :
imodit dolorem exero es eiur magnat molor re quiam qui non re velibus, sin- :
Venissit anditium iundusa nduciet alistionsed molore poreriaecae ent haruptatio.
agnamenis idelenit facculparum nulpa dolore del est, consers piducie mstoulur
solupta quia vellandis sapedisciis ipsam sus que invellorum cori quunt.
Faccaerferum rem aut ut vid que cusdae sum volor assit derumque voluplalur’
Ni ommolut rempeli ssequundi blacea vellam accum erfercid quiatet accul-
parum vidunti onsequia consequi con nullacest, voluptatati comnieniat ad ut
excerum con nus nosante res aut estrum re eium sa cuptas apidebi taessed et
odipid qui sum core anducilibus at aut que occus, samus.

Dis ditas re maion es et molesto beatem simenimi, sequi il incia archiliquo

rTum earum ilSSit, C()nsequatem nis secumque (]lliéit omnimus m()l()mtcmqui
voluptatur?

b PRESBYTERIAN
SEMINARY

For the Church in the World

3401 Brook Road Richmond, VA 23227 (804)355-0671 1.5"bottom margin

5|41 Sharon Road Charlotte, NC 28210 (980)636-1700
w.upsem.edu

>

1" left margin 1" right margin

3401 Brook Road Richmond, VA 23227

#10 Envelope
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Stationery

Standard Business Card

Alternative Backs for Centers

A TR
AR/ o
ALY P

s s
« L

i~
&

Center for Social Justice

- and Reconciliation

Dr. Rodney S. Sadler Jr., Director

(980) 636-1667
rsadler@upsem.edu

© ©® upsemcsir

Your Name
Your Title

(000) 000-0000 MoBILE
(000) 000-0000 OFFICE

your.email@upsem.edu

3401 Brook Road, Richmond, VA 23227
5141 Sharon Road, Charlotte, NC 28210

www.upsem.edu

Front

7 1\
THEBTldg e

Dr. Richard W. Voelz, Director

(804) 278-4307
rvoelz@upsem.edu
© TheBridgeECP @ bridge_upsem

Logo

Name, Director

(000) 000-0000
director.email@upsem.edu

@ © social media

Preparing people to be leaders of

gospel-inspired transformative change

in pursuit of a more just and

compassionate world.

Back

THE KATIE GENEVA CANNON
CENTER FOR WOMANIST LEADERSHIP

Rev. Dr. Melanie Jones-Quarles, Director
(804) 278-4216
melanie jones@upsem.edu
@ The Katie Geneva Cannon Center for Womanist Leadership

€ © @justwomanist

Template for a center card back

Rev. Dr.

Center £ Excellence
£Christian Education

A NEXUS OF CREATIVITY AND IRNOVATION
In Edscationsl Lasdership, Bsssarch, and Practice

Rebecca Davis, Director

(000) 000-0000
rdavis@upsem.edu

© @ ceceupsem
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The Brand Tone

Bold, Clean, Engaging, Inclusive, Authentic

You found your calling.

Ensure consistency in communications by bringing
together all of the visual tools for a distinctive brand
tone. Along with our name, logo, color palette, and
typefaces, additional brand elements include:

We are a community of the
faithful, eager to find our
place in God's mission,
enriched by our individuali-
ty, united by our desire to
boldly nourish and sustain
Christ’s intention for the
church in the world.

Graphics
The new brand is characterized by the use of by using
vertical or horizontal lines in a variety of colors and

weights—a metaphoric reference for diversity, depth, and

activity. Clean graphics, blocks of solid color, and liberal use _ : in the Worl..f.l -
of white space present a clear and engaging message. While o - U "
establishing a distinctive look and feel, the system remains UNION |

flexible for use in the vast variety of communications the

Seminary publishes. Color combinations can be established
for different purposes, such as recruitment, fundraising,

Template for New Brand Tone

conferences, etc. Infographics such as icons should be easily
understood, incorporate simple/flat design, and be used on
light or white backgrounds

when possible.

Photography Resources

All photography should tell a story and be expressive and Original photography may be downloaded from Flickr at

authentic. This can be achieved by appearing to use little www.flickr.com/photos/upsem/albums. Please download at

or no camera lighting, employing shallow depth of field original size to insure you start with the highest resolution possible.
and interesting composition and perspectives, and drawing

attention to a focal point without subjects appearing to be Additional images, including archival, are available through the
posed. Duotones may be used as backgrounds. development office or library.
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Your
Generosity ...w

ina, campus,
are getting ready

1 Dr. Brisson.

uages that he

s Word. Itis

» share this

shaped me as a leader, a person, and
a Christian. The academic rigor has
sharpened my critical thinking skill,
moderator of the student
has cultivated my ability
o listen, and the friends I've made wil
be lifelong colk As 1 prepare to
enter ordained ministry, 1 am gratcful
for the ways the Seminary has helped

me develop my pastoral identity.

Appeal Brochure

Uhion Presbyterian Seminary has
been the perfect fit for my theological
education. 1 am honored to have the
opportunity to learn from and be in
relationship with some of the greatest
minds in Christian thought and practice
Itis because of this school and everyone
who is a part of it that I feel I have the
confidence 1o serve the church and grow

as the person God calls me to be.

Every one of our students

onique
testimony about your generosity...about
how your support provides learning

opportunities to make their callto serve

God's Kingdom possible. We
grateful for your contributions to Union

Presbyterian Seminary

You are making a difference.

Hallelujah!

ASHLEE ANDERSON
M.Div. / Class of 2021

What's Union’s
most valuable
resource to
share with
your church?

s don't have to be  student at U
Presbyterian Seminary to learn
i bighly regarded faculty. Many of them
ognized globally as leading experts
in their field of study and are available

spesk .

Invite any of our fact

ur church, lecture

faculty members' avail

cs they may present,

UUN!ON -
QAN | Bureeu

Forthe Charchin the Wrkd

LINDA KURTZ
M.Div., MA.C.E. / Class of 2019

ALEX LESTER-ABDALLA
M.Div. / Class of 2019

o) g

Forthe Cuech nthe Word

Richmond, VA
Charotte, NC

wrwupsem.edu

Samue! L Adams

Bibl, Richmond
e —

si

Westhand Povery i the Bblcal Word end Todsy
Faht Communicatin n th Stle and i the

g of S Macka (Chetan trce and spprogeate
52 o1 socil mecks. goslp, bBICA possages et
Rous bearing o tho cquostons

Tho Bible snd American Polics

Samuel £ Balentine
Drecto of Gracate Sues
Bible, Richmond
07705287

Bible Charotto
fraosrs ea—

Explicatng and bearing witnes o the meanings o,

Sl t e Holrow bl not teachiny t por . the
anceior naratuesof Genass nd o e plarn”
narsies f ot

Explicating and bearing witnes © he mesnings ol

g t 1 Greck o bt nt esching Grek por s,

the Sy Gospels

Explcatng and bearing witnes o the meanngs o,

i, Scence, snd Roligon

Wiedom an e ItelectulEconormy i the Ble and ey

The Burden and Bleceng of Apocaiyptc Theclogy

Q Bbi, Richmond
B4Z78.4200. biountdupsem ed

et forPreaching and Viership
Prophetic astoral Care
Polty for Transformaten

9 Richard Nelson Boyce
73" oyedupnen e

hose lnguages par s, he heclgtcs hemas splord

i Bible, Richmond
ErE g —

Jeas and the Gospels
Leters of Paut
The New Tstament and Etical Concerns Todsy

Sung Hee Chang

Chistian Educaton, Charltte
GED31681 scrngBopiem od

The Rl of st Educatin in Relation
10 the Crurchs “Missomal” Pracices

Sanas within s Song

At Pactices

Charles Brown
ofPosrsi Theclogy

Pracical Tresloy, Richmond
g oo
Ministy i n Adctve Socity
Chistan Parentng
Morage Envichment

Dawn DoVries

Theology and Etics, Fichmond
B deviesoapn s

D

Bk of Confessions
Food and Theclogy/Spriaty
What Do W Hope For? Chistan Vision o the End

Katio Ganeva Cannon
Scaes RogersProfessor
Theclogy and Etics, Richmond!
Woraris Ehicsand Prophetc Rhtorc

Susan Fox
Pracical Treslogy, Richmond
firpitiiec O

ey

Viewing Lie through Theologial Lens

Ought 1o s 3¢ uthenic Chrisian Dscpes
Ethcal Knowiedge i Fresdom Nartives

Spiiusity and Personlty

Can These

elcomed.

THE LEADERSHIP INSTITUTE ;

i N,

THE LEADERSHIP INSTITUTE
at Westminster Hall

Westminster Hall was home o generations of
single students whose ministies were shaped

profoundiy by thei experiences on our campus,

Often ariving in their mid-20s,they found this
dormitory 0 be a crtcal dimension of their
seminary experience. Casual conversations and
discusions took place here afte class lectures.
Decp and lasting fricndships were forged. To
many, Westminster was a center of haspitaliy:
companionship, and student e, I recen yes,
the building has been vacant while the seminary
waited for the right opportunity 10 renw the

ear-old structure —and recast it for a vt

srtegic new purpose

Asa sate-ofthe-an conference facly
Westminster Hall will provide high-quality
continuing education progeams for pasors,
Chrisian ducators, and other church leaders
Lange and small conference rooms, informsl
ahering areas, and nicely appointed suites il
welcome our guess. Students who need short-

term housing fo inensive periods of on-campus

study in our Blended Learning Progeam will find
bospitalty bere, as will paticipants on campus for
programs hosted by the Global Mision Center and
the Center for Womanist Leadership. Westminster Hall
il eature the lates technologies and will be flly
accessible, with an elevator 10 the uppe loors.

This teasured building —one of the three original
buidings on campus and home (o so many seminary
students in the past—will become the fuure center
forthe Leadership Instute, providing a hospitable
resource for a new generation of church leaders
Continuing education studentscan casily ptake.
incampus e since all seminary aciviis will be

on centered on the quadrange.

Faculty Speakers Bureau Brochure

Westminster Brochure

WITH YOUR SUPPORT AND BY GOD'S WILL

Thus saysthe Lord God 10 these bones: L will
cause breath 1o enter you, and you shall -

Ezokiel 37:5
Help us breathe ne e into these dry bones.
W are secking generous support from alumni
and donars on the renovation o realize this

vision for Westminster
Gilts of any size for the Wesiminser enovation
are welcome, The project requires §7 milion
o complee.

HOW TO MAKE YOUR GIFT
Please use the enclosed reply card 10 make:

a gt or pledige. To give online, please visit
upsem.eduestminster

For questions and additional information,

please contact

(Clay Macaulay / Dircctor of Alumni Development
042754352, Ghacaulay@upsem edu

Eveln Tery / Advancennent & Foundition Relains
Director, B4-275-1321, cxerry@upsem e

NAMING GIFTS
Naming opportunites are

e avalabe for you 1o
consider with your class year o decade, o with
vour churchy

- Copier Room
+ Kitchenette and Colfee Break Room at $25,000
1 Lodging Suites at $30,000 each
+ Three Break and Siting Rooms at $50.000 each
+ Conference Room 2t $150,000

Lange Seminar Room at $500,000
* Hevator and Handicapped Access at $750,000

20,000
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SEMINARY FOR A
Take ths excellent o
Participants wil ga

19

engags impertant and rloant theclgial opics with Somiry fculy
s ote addresses over the course of the day and select one morning and one.
aftornoon workshop to attend. Cost is $25 (ncludos lunch). Open 1 al. For more information oase viit

Y Garold mmrices o e
locture org

Frad Robinson wites a lttar to
hisfriond

Megan Avgabiite gous 0 the
TTER AND RESOURCE FOR THE CENTER O G on ||| Merieo-Us border

OND CAMPUS

For the

Outdoor Banner

Church

CURRIE FAMILY LECTURE

Toward s Monumental Reading of
Dosign, Porformance and formatic

THE CURRIE FAMILY LECTURE
Bogun through  gift to Union P
through the Seminary's Charlotte
lectures are presented on the his
in the connaction batwean the c

ks 10 oxplore that lik, examin

ul future,
Link to Wobins

tpsoom 618635487

For more information, please con

UUN\ON ‘ s

Flyers

The History of Christian Mission: An Exploration of Mysteries Few journeys are ever completed with just one step. Yet every journey begins with a first action,

in the

World

Acts of Fa1th

Our steps are made firm by the Lord,
\\hxn\n delights in our way... psim3:

By Rodney Sadiorand Tim Moore

an initial movement. Welcome to our first step in a witness of fath that seeks to link what might
Clarke (Ph.D.'70) be with what must be.

e
BEN

Seeking Wholeness of Life

Rev. Dr. Eileen Lindner

UNION

ot for Soc ustice
nd Raconcinion

Sunday, October 20, 2019 / 6:30 pm / Sharon Presbyterian Church, 5201 Sharon Road, Charlotte

The
2019-2020 Cent

Bold Christian
Be Relevant Service

Newsletters Step out. Seek social justice and make peace!

PRESBYTERIAN
SEMINARY

b UNION

This event s free and open to the public. Ploase register online: www.regonline.com/elindner.
For more information, please contact Tim Moore at tmoore@upsem.edu.

T R ——— vouR cAL ) M on
SR e oty s Bold Christian Service A

Tuesday, Octobor 29th

8pm
Union Presbytarian Sominary, Charotte Campus

I R ek Benner

JOIN US ONLINE
www.upsem.edu
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we are ONE.

ONE in ONE NE in fait

Case Statement

The Gampaigh forUnion Presbyterian Seminary

Now the whole group of those who believed were of one bear
and soul.. everything they owned was beld in ¢

Hallelujah!

ses to our eternal God

Planned Giving Brochure

Hallelujah!
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